
2009 Market Rules 
Eno River Farmers’ Market 

Hillsborough, NC 
 

1.  Members must res ide and produce the i tems the y se l l w i th in a 60-mile radius of 
Hi l lsborough, NC. Members must a lso be the or ig ina l p roduce r of thei r i tems. Resel l ing 
is not a l lo wed. 

 
2. Rep resentat i ves of the Eno Ri ve r Farmers’ Market (“ERFM”) wi l l  v is i t the member’s 

farm, k i tchen or other place of business as part of the appl i cat ion process.   A farm, 
k i tchen or place of business may be re v is i ted at an y t i me dur ing the season.  Each 
member sha l l pro v ide f i l e copies of an y requi red publ i c, count y or state inspect ions to 
the Secretar y of the ERFM Board. 

 
3.  Members must pa y a $75.00 annual membersh ip fee.  Membersh ip fees are due upon 

app ro va l of new member app l icat ions.  For retu rn ing members, fees are due b y the 
ear l ie r of one week before the f i rst market day each sp r ing or March 1, wh ich e ve r 
comes f i rst.  For return ing members, rene wal fees pa id bet ween March 1 and May 1, wi l l 
be $100. Membersh ip fees must be pa id b y al l vendors except for the occasional guest 
v endor.  Guest vendors wi l l be admitted to the market at the discret ion of the Board or 
the Market Manager w ith an y quest ions refe r red to the Board. 

 
4. The dai l y sta l l fee for members is $5.  The sta l l fee for guest vendors is  $20.  These fees 

appl y to al l Satu rda y, mid-week and winte r markets. 
 

5. Spaces with in the market w i l l be assigned b y the Board based on part ic ipat ion and 
desi red market mi x.  A min imum part ic ipat ion in 13 regula r season Satu rday and mid-
week markets dur ing the year is required to remain a member in good standing and 
mainta in a reser ved space for the fo l low ing year. Members who fa i l to attend 13 
markets dur ing the year must submit a Ne w Member App l icat ion the fo l low ing year. 

 
6. Responsib i l i t y for space assignment at the Pub l i c Mar ket House rests w ith the Board.  

The pr ior i t y for reser ved spaces at the Pub l i c Market House are l isted here in order.  
 

a. a member in good standing w i l l  be reassigned h is or her space from the 
immediate past year.   

b. Space assignment for a member request ing a di f fe rent space wi l l in vol ve 
senior i t y a fter a l l other retu rning members and before an y new members are 
assigned spaces.  

c. Senior i t y is acc rued b y number of years se l l ing as a fu l l member at the ERFM 
and then tota l number of ERFM markets attended since March 1, 2008.   

d. Space in the Pub l i c Market House for ne w l y app ro ved member appl i cat ions 
w i l l  occu r afte r assignment for ex ist ing members and w i l l  in vo l ve market mi x, 
p refe rence to farmers and residents of Orange Count y and ava i lable spaces.  

 
7. A member must occup y a reser ved space at the Satu rday market b y the f i rst Satu rda y in 

May or lose the r igh t to reser ve that space for the remainder of the season unless he or 
she not i f ies the Secretar y of the Board or market manager in w r i t ing before the f i rst 
Saturda y in May of intent to begin se l l ing at a late r date. Al l except ions are to be at the 
discret ion of the Board. 

 
8. Reser ved spaces wi l l be held unt i l 15 minutes pr ior to market opening. Members w i l l  

make best ef fort to not i f y a member of the Board i f they are unab le to attend. 
 

9. The market w i l l  operate from 8:00 a.m. to noon on Saturdays from the beginning of 
Ap r i l  th rough Thanksgi v ing.  The Board wi l l announce hours for extended markets and 
for an y mid-week or w inte r markets.    

 
10. Vendors may not lea ve pr ior to c losing t ime. Rare except ions are to be at the discret ion 

of the President of the Board or the market manager.  
 



1 1. Each member is responsib le for c leaning up the area around his or her se l l ing space.   
 

12. Wh i le sta f f ing the ERFM market, a ‘No Smoking’ pol icy must be str ic t l y adhered to. 
Members must lea ve the market area to smoke. 

 
13. Prices must be posted for a l l i tems offe red for sa le.  Price f i x ing, col lusion, is i l l ega l. 

 
14. Products that can be sold inc lude:  vegetables grown by the member f rom seeds, sets, or 

seedl ings;  fru i ts/nuts/ber r ies grown b y the  member f rom trees, bushes, or v ines;  
p lants grown b y the  member f rom seed, seedl ing, t ransplant or cutt ing;  bulbs 
p ropagated b y the member;  eggs produced b y the  member's poul t r y;  hone y produced 
b y the  member's bees;  f resh (not frozen) baked goods made b y the  member;  preser ves, 
re l ishes, jams, je l l ies, etc. made b y the member;  f resh cut or dried f lo we rs grown b y the 
member;  f i re wood cut b y the member;  f ish and meats;  cheese; and, non-farm crafts 
p roduced b y the member.  Note:  compost produced and bagged b y the member can be 
sold but topsoi l or un-bagged compost may not be sold.   

 
15. Leased land w ith in 60 miles of Hi l lsborough may be considered part of the member’s 

farm i f the farmer has been responsib le for al l aspects of product ion for more than a 
y ear. 

 
16. For goods and ser v i ces such as cheese, bake r y goods, and crafts, as much of the 

ingredients (ra w mater ia l) as ava i lab le should meet the 60-mile requi rement.  In al l 
cases, the va lue-added component of the goods and ser v ices must be that of the member 
and h is or her fami l y or emplo yees. 

 
1 7. A l l p repared food items, meat, f ish, and cheese sold must meet state and loca l hea l th 

regu lat ions inc luding the inspect ion of the prepared food member's k i tchen(s) by 
NCDA heal th inspectors and labe led in compl iance w i th the regu lat ions.  Members 
must have a cop y of al l app l icab le inspect ions and cer t i f icat ions on f i l e w ith 
Secretar y of the Board, as wel l as w ith them when se l l ing at market. No wate r or ice 
that comes into contact w ith meat or f ish may be deposited or al lowed to dra in onto the 
market premises. 

 
18. A l l i tems sold as organic must meet the requi rements of the Nat ional O rganic Program.  

Members sel l ing organic items must have a cop y of thei r cert i f i cat ion on f i l e w ith the 
Secretar y of the Board as we l l as w ith them when se l l i ng at market.  Onl y cert i f ied 
organic growe rs may displa y signs using the word “organic.”  

 
19. An imals are not to be sold or g i ven awa y at the market . 
 
20. Pets are a l lo wed onl y in the designated areas near the Pub l ic Market House. 
 
21.  So as not to impede vendor business and to encourage the pub l ic’s enjoyment of 

shopp ing at the ERFM Market, the Board wi l l designate an area for musica l 
enterta inment and free speech (v is i ts from pol i t ic ians, voter registrat ion, etc). 

 
22. App l icat ions for rene wal of membersh ip w i l l be accepted immediate l y fo l lo w ing the 

c lose of the pr ior year’s market and w i l l  remain open unt i l March 1 or one week pr ior 
to the spr ing opening of the market, wh iche ve r occu r s f i rst.   The fee for a rene wa l 
appl i cat ion recei ved bet ween March 1 and May 1 is  $100.  A request to rene w 
membersh ip afte r May 1 w i l l be considered and treated as a new member app l icat ion. 

 
23. Ne w member app l icat ions wi l l be accepted at the star t of each ne w ca lendar year and 

w i l l  be responded to b y the Board with in 45 days. 
 

24. Sta l l fees are pa yable at each market opening to the Treasure r or h is or her 
rep resentat i ve. 

 


